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Health (Tobacco, Nicotine etc. and Care) (Scotland) Bill 

Fast Forward 

Fast Forward has noted the intensive marketing techniques used by tobacco 
companies. The industry has been known to actively encourage young people 
to begin smoking. While the e-cigarette industry and tobacco industry are 
different, it is in both of their commercial interests to have as many people 
smoking and vaping as possible. 

Currently, e-cigarettes are actively marketed towards young people with 
flavours such as bubble gum and candy floss. At present we do not know the 
long-term effects of vaping. The industry is unregulated meaning that e-
cigarette cartridges imported from countries such as China and India may be 
made from harmful chemicals. There is also some evidence that vaping 
normalises smoking, which directly counteracts the smoking-prevention work 
being done in the youthwork sector. 

The Bill makes it more difficult for young people under the age of 18 to access 
e-cigarettes, which reduces its social acceptability, and for that reason Fast 
Forward supports it.  

Fast Forward has observed that e-cigarettes normalise the process of 
smoking thereby making it socially acceptable again, which counteracts the 
hard work done campaigning against smoking.  

Fast Forward notes that e-cigarettes make smoking look attractive, especially 
to younger people, with advertising and promotion of a variety of flavours and 
use of language such as ‘vaping’ to entice young people to use their products. 

Fast Forward believes e-cigarettes should be regulated and more research 
about the health implications that are involved. 

Fast Forward believes that e-cigarettes should fall under existing tobacco laws 
i.e. customers cannot buy them unless over 18. 

Fast Forward would support research into whether e-cigarettes should be 
banned in public spaces, bars and restaurants as well as hospital grounds. 
The ubiquity of e-cigarettes could encourage others to smoke tobacco 
products 

Fast Forward would support a minimum purchase age of 18, prohibiting sales 
in vending machines, registering on the tobacco retail register, prohibit proxy 
purchasing etc. 

Fast Forward supports the restrictions on domestic advertising and 
promotions. Fast Forward would encourage watershed times for television 
adverts featuring e-cigarettes or vaping. Fast Forward supports any measures 
that prevent glamorising the product. The bill could also prohibit sports 
advertising and sponsorship. 
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It would be useful for anti-tobacco charities to have more information and data 
on e-cigarettes and vaporising. We would therefore ask if there could be more 
investigation into flavourings particularly aimed at children and young people, 
such as candy floss, bubble gum. 

Fast Forward acknowledges the benefits of using these products over tobacco 
based ones for those people looking to quit smoking.  

As a young people’s organisation, we would like to explore and highlight the 
reverse of this relationship, whereby e-cigarettes might act as a gateway for 
young people to more towards conventional cigarette use and the potential 
normalisation of this. 

Fast Forward would therefore call for youth groups to do more work, research 
and develop resources around this issue. 

Fast Forward 


